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Payment Testing Tool: FINSim™

Auckland, April 2009 - GFG Group’s infamous Payment Testing Tool: FINsim has seen
a steep growth in demand by various users around the world. Growth over the last 2
years has seen a 33% increase in Sales, which is a remarkable achievement. FINsim
is used by every major financial organisation in Australia and New Zealand with major
accounts in India, Canada and South America. The product is popular for its modular
development and testing application for Electronic Funds Transfer (EFT) systems. A
single instance of FINsim can simulate multiple devices using different

communications protocols.

These devices can be:
e ATM's
e Point of Sale Terminals

e Switch devices using 1ISO8583 or Visa and MasterCard message formats.

FINsim has seen its growth more than ever with Companies recognising its true value
and benefits which is imposed on their own products. It has been renowned for wide
ranging functions of managing tests and pre-production test environments. It provides
all the functionalities necessary to perform unit tests, regression tests and stress tests
to an EFT switch which significantly reduces the effort required to test a switch

application.

The high levels of interests from all related Companies such as Banks, Telco,

Government, retail and etc. are predicted to grow exponentially through out the year.



About GFG Group Limited

GFG is a leading global provider of electronic payment solutions and services to major
banks and Mobile Network Operators (MNOs). GFG has proven expertise and has
been operating in both developed and emerging markets since 1992.

GFG's payment solutions are currently deployed by 54 banks and MNOs in 19

countries.

GFG has leveraged its deep knowledge of banking, payment, security, and switching
to develop innovative software solutions for mobile card payments and today has 3 of
the top 30 MNOs as customers with total subscribers of 480 million.

GFG addresses our bank customers mainly through a software licensing model; and

our MNO customers via a combination of licensing and SaaS models.

The Company has lifetime revenues of US$104 million and this is projected to double
over the next four years. The Company was self-funded until 2005, when it raised

US$10.2 million from two NZ-based funds, Endeavour and Direct Capital.

GFG has offices in New Zealand, Australia, Singapore, UAE and the Philippines.
Visit our website at www.gfg-group.com




